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Nielsen Monitor-Plus™

Creative*Views®

Track Television and Print Creatives 24/7

Creative*Views®, a web-based tracking application, gives you the competitive edge with
prompt notices and easy access to TV and print creatives.

Fast, Flexible and Creative

In today's dynamic marketing environ-
ment, you can't afford to wait for weekly
or monthly reports. Creative*Views, the
web-based tracking application, enables
you to get updates on creative advertising
activity—24/7.

¢ Receive email alerts within hours
of late-breaking national and local
market advertising activity.

«  View television, magazine and
newspaper creatives on our
easy-to-use Web site.

The Creative*Views tool is the first
Monitor-Plus™ application to be accessed
through the Nielsen Web portal, providing
you with immediate access to creatives,
and up-to-the minute alerts. Whether
you're at work, home or traveling, get

the competitive advertising intelligence
you need in a timely, convenient and
flexible format.

Comprehensive Reporting

TV reports include: duration « units «
networks/stations « program names ¢
commercial breaks (POD)  dayparts *
broadcast times « markets « media types.

Magazine reports
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Customize reports
to include: date *
market « media « product.

Plus, the Creative*Views application
includes a 12-month rolling database
with a library of creatives.

Vigilant Alerts to Market
Activity

The Creative*Views tool monitors TV
and print creatives 24/7 using our
patented technology, and alerts you
within hours of late-breaking national
and local market advertising activity.
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BENEFITS

Easy access to comprehensive
reports via the web

Get quick access to TV, national
magazine and national / local
newspaper creatives

View digital images of TV
commercial storyboards

Watch TV commercial videos
in full color with audio

Search aseasyas 1,2,3-
Find information by: category °
parent ¢ subsidiary * brand

Get Creative, with the Creative *Views application!
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For more information, contact your

Nielsen Representative today.
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